








AROMA CHEMICAL AND FRAGRANCE SYSTEMS

Sensient transforms high-quality raw materials into value-added aroma chemicals, essential

oils and fragrance compounds that are found in thousands of consumer products worldwide.

Fragrances for a Growing Global Market

Technical experts and perfumers at Sensient facilities in Europe, the United States, Latin
America and Asia work closely with customers to develop customized products that match
the preferences of regional and national markets. The Company’s scientists conduct on-
going research to synthesize new aromatic products and develop new process technologies.
Favorable results are rapidly shared with other Sensient sites so that new products can

be brought to marketplaces in every region.

Advanced Technology and Testing

Fragrance compound development and manufacturing require scientific expertise,
sophisticated equipment and precision operations. Sensient has made strategic
investments in facilities to refine and automate production. The Company’s computerized
compounding processes and analytical technology enable Sensient to provide consistent,
high-quality aroma chemicals and fragrance compounds to customers all around the
world. These advanced technologies also provide manufacturing efficiencies that improve

the Company’s margins and help customers control costs.

Sensient’s facility in Granada,
Spain, produces world-leading
aroma chemicals.
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Functional Fragrance Compounds

Sensient specializes in developing sophisticated fragrance compounds used in household,
fabric and personal care products. These functional fragrances are found in leading
consumer brands that are used every day by millions of people all over the world. Sensient
customizes fragrance systems with state-of-the-art compounding technology, and often
matches fragrance and color technologies into a single system that streamlines manufacturing.

Fine Fragrances

Sensient develops and supplies higher-margin fragrance compounds used by marketers
of alcohol-based fine fragrances such as cologne and perfume. New products are rigorously
evaluated using a range of precision testing methods. The Company’s sales and marketing
personnel provide expert guidance on emerging consumer trends to help manufacturers

excel in highly competitive markets.
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Positioned for Future Growth
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STRATEGIC INVESTMENTS

Since 2004, Sensient has invested more than
$200 million in capital improvements and
R&D. The Company’s global network of labs,
pilot plants and full-scale manufacturing
facilities provides customers with results
that cannot be matched by competitors.

Sensient operates 30 R&D
centers around the world.

Facilities Improvement for
Greater Efficiency

Sensient’s investments have made the
Company more efficient, which benefits
customers and the balance sheet. Highly
automated equipment and a sophisticated
facilities management model enable
Sensient to produce high-performance
products consistently and efficiently. In
the end, strategic investments improve
product quality and service, which
strengthens ties with current customers

and attracts new business.

Investments in Personnel

The strength of Sensient’s personnel
is another contributing factor to the
Company’s success. From top to bottom,
Sensient has built a unique corporate
culture that is competitive, innovative
and global. Investments in recruitment
and employee education are paying off
in the form of a well-trained, motivated
sales force that identifies opportunities

in markets around the world.
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FOCUS ON PRODUCT DEVELOPMENT

Sensient transformed itself into an entirely

new Company through an aggressive
acquisition program conducted from
1997 to 2003. The Company now achieves
sustainable growth through new product

development.

New products are tested
at Sensient pilot plants.

R&D and Technology Transfer

In the last decade, Sensient has substantially
strengthened its R&D capabilities. Today,
the Company operates 30 state-of-the-art
R&D centers around the world. Each facility
conducts unique research and product
development, and shares its results with
Sensient scientists in other regions.
Technology transfer spurs further innovation

and makes research more efficient.

Product Extensions and New Lines

Sensient partners with key customers to
help them extend their established brands
and create entirely new products. The
Company also independently develops
innovative product systems that offer
customers an advantage in the marketplace

or provide new manufacturing efficiencies.

New product introductions significantly
outpace the rate of product attrition.
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FOCUS ON PRODUCT DEVELOPMENT

A Cycle of Innovation

~
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In 2006, Sensient offered more than 150
new products. That number will continue

to increase into the future.

Dairy Boost™; encapsulated Self-dispersing pigments Covapearl|™ cosmetic pigments;
nutritional additives for for ink; non-migrating particle collisions resulting from
functional beverages. color systems. Sensient specialty chemicals.

(Courtesy of CERN)
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NEW GLOBAL MARKETS

Sensient has built an organization
that is truly global. The Company’s
international presence and workforce
provide the foundation for strategic
expansion into targeted markets with
the greatest potential for rapid growth.

Rendering of facility in
Halton Hills, Ontario, Canada.

Expertise in Expansion

During a decade of acquisition and
expansion, Sensient refined its ability
to incorporate new locations into
the Company’s operations and global
corporate culture. This capability now
enables Sensient to move rapidly into
new markets when opportunities emerge.
Increased urbanization and rising
incomes in areas throughout the world
drive a growing demand for high-
quality consumer products that rely
on Sensient’s formulations and specialty

chemical systems.

Opportunities in Asia, Central
Europe and South America

In just a few years, Sensient has entered
emerging markets with enormous
potential. The Company has established
new locations in rapidly developing
markets in Asia, Central Europe and South
America. China especially holds enormous
promise. The Company operates from
five locations in China and is completing
expansion of its R&D and manufacturing
centers in Qingdao and Guangzhou.

Rendering of facility in
Guangzhou, China.
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FINANCIAL HIGHLIGHTS

Sensient’s financial performance since its transformation demonstrates that the Company’s
long-term growth strategy is succeeding.

The Company’s annual revenues have exceeded $1 billion annually since 2004. Since
2001, the Board has increased the dividend on common stock by 21% to enable shareholders
to benefit immediately from the Company’s success. In 2006, shareholders’ return on
investment was 42%.

Sensient has been named to the Dow Jones U.S. Select Dividend Index and has a corporate
governance rating of 99.2% compared to our industry as of May 17, 2007, from the
Institutional Shareholder Services group (ISS). Sensient’s leadership expects sustained
global growth in the coming years. The Company’s worldwide presence, exceptional
technologies and facilities, and ability to develop new products position Sensient for
future growth.

2006 Revenue by Region

Non-U.S. sales as % of total sales equals 58%

Canada 8%
Other 3%

Latin America 9%
Asia Pacific 9%
Europe 29%

US.A 42%

Sensient Annual Revenue

(in $ millions)
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Revenue per Employee
1991 $123,000
1996 $168,000
2001 $237,000
2006 $307,000
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Sensient outperformed the S&P 500 with a
three-year total return of 40% from April 2004

to April 2007.

Color Group 2006 Flavors & Fragrances Group 2006
Revenue $350.2 million Revenue $733.4 million
Operating Income $59.4 million Operating Income $104.5 million
Revenue by Product Line Revenue by Product Line
Food & Beverage Colors 57% Dehydrated Flavors 27%
Cosmetics 19% Dairy Flavors 21%
Inkjet and Specialty Inks and Colors 1% Savory Flavors 17%
Other Technical Colors 9% Beverage Flavors 12%
Pharmaceuticals 4% Other Flavors 9%
Fragrances 9%
Market Position Confectionery & Bakery Flavors 5%
Food & Beverage #1
Cosmetics #1 Market Position
Pharmaceuticals #2 Flavor (Worldwide) #3
Flavor (North America) #3
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Sensient Technologies Corporation

777 East Wisconsin Avenue
Milwaukee, Wisconsin 53202-5304
www.sensient-tech.com
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